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Loputoona on valminud visuaalne identiteet
XVI Disainioo festivalile, mille teemaks on
SOS-disain, elupaastev erakorraline disain.

Selleks, et avada tausta ja saada ainest iden-
titeedi loomiseks, uuritakse too teoreetilises
osas, kas eriolukordadeks voi eriolukorra ajal
disainimine erineb oma pohimotetelt tavapa-
rasest. Toos selgitatakse, millised on nduded
disainile eriolukordade kontekstis ning milline
on disainivaldkond lahitulevikus.

Visuaalne identiteet lahtub festivali teemast
ja vahendab sonumit disainist kui Uleilmsete
probleemide lahendajast. |dentiteet toob vars-
kust, aitab Disainiooga seonduvat uheselt ja
aratuntavalt kommunikeerida ning toetab fes-
tivali selle eesmarkide saavutamisel.
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The aim of the thesis was to create a visual
identity for XVI Tallinn Design Festival.

The festival's theme, SOS Design was the
motive to study emergency design in the
theoretical part of the work. The main ques-
tion is whether designing in times of crisis or
for it differs fundamentally from designing in
normal conditions. The work examines de-
signing for emergencies and how the field of
design will look like in near future.

The visual identity is inspired by the festival's
theme. It gives a solid framework and con-
veys the message of design as a global prob-
lem solver. The identity brings novelty, helps
to keep the communication effective and
recognizable. It strengthens the brand and
supports the festival in achieving its goals.
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