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LOoputoo kaigus tahtsin endas selgusele
jouda, kas peaksin oma disainiteenuseid
osutava ettevotte ara registreerima, missu-
gune voiks olla selle nimi ja mil viisil voiksin
konkurentidest eristuda.

Moistsin, et parast aastatepikkust modern-
Istliku graafilise disaini reeglite piires kujun-
damist tunnen puudust eksperimenteerim-
Isest. Soovist [Uua kaasa sellistes projek-
tides, mis mulle kui kujundajale ronhkem va-
badust annaksid, kasvas valja idee luua
porandaalune stuudio. Selleks tuli teadlikult
rikkuda brandiloomele omaseks saanud
tavasid, nagu naiteks uhele logole vOi var-
vikombinatsioonile truuks jaamine.

With my diploma thesis, | aimed to think

_ Visiitkaart Fotomanipulatsioon sark ja mask
over whether | should register my own
design company, what would be its name
and how would the firm distinguish from
competitors. e (EEE: ot eisekbe, ol £ b
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| figured that after having designed within
modern design rules for years, | yearn for
experimenting. Out of a desire to get in-

volved in projects that would give me more 20 %E
freedom as a designer, the idea to present @Bﬁ @g
my company as an underground studio

grew out. In order to do that, | had to con- = ”
sciously break the traditions that apply in ﬁ”ﬂﬁf
modern branding, such as having only one

logo or fixed color theme. R@NQ@EN
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